
 

 

 

 

  

 

TOP TWEET: 5,554 impressions 

! ugust  2019  
Outreach  Highlights  Report  

TWITTER  
By the numbers/  

85  tweets 
 

1,021  profile  visits 

32  new followers 

CONTENT HIGHLIGHTED  
 Delta  Lead  Scientist  and  Delta  Independent  Science

Board  recruitments 
	 Live-tweets  from  the  2019 Delta Invasive Species

Symposium:  Remote Sensing Applications for 
Management  and  the August  Council meeting 

	 California  Sea  Grant  State Fellow  2020  application 
period  and  mini-profiles of  former  state fellows  to
show where  they are  today 

	 Science Friday  topics:  Predators of  the  Delta,  river
processes,  pollinators  in  the  Delta, thermal
tolerance of  plants and  animals in  the  Delta  

TAKE HOME MESSAGE  
A time-lapse GIF of  sediment  deposits creating an  

oxbow lake to demonstrate river processes for  Science 

Friday was a big hit,  earning 5,554  impressions and  128 

engagements. T his affirms the usefulness of GIFs, time-

lapses, and  other  multimedia for  reaching our audiences 

and  driving  home takeaway messages.  We also hit  a  

milestone of  2,600 followers on  Twitter  this month!  

FACEBOOK  
By the numbers/  

15 posts  

118  profile visits  

3  new followers  

TAKE HOME MESSAGE  
A link  shared  from  California Sea Grant  
reminding folks t hat  there was still time  to  

apply  to our  four 2020 state fellow  positions reached  
415 people, earned  seven  likes,  and  three shares.  While  
only a  small piece of  our social portfolio, Facebook  
remains useful for  cross-promotion purposes.  

INSTAGRAM  
By the numbers/  

16  posts  

74  profile visits  

6  new followers  

TAKE HOME MESSAGE  
We increased  the number and  variety of  our 
posts in  August  and  focused  on  our  overall  

grid  aesthetic u sing the  content  planning tool  Planoly. A  
push  to  follow  and  engage with  other  Delta and  water  
policy-related  accounts this month  helped  double  our  
profile visits  and  grow our number  of  followers,  pushing 
us closer to  our  goal  of 1,000 followers  by year’s  end.  

LINKEDIN  
By the numbers/  

5  posts  

138 profile visits  

3  new followers  

TAKE HOME MESSAGE  
A feature highlighting  the experience of 
former  California Sea Grant  State Fellow  

Stephen Pa ng earned  16 likes and  engagement from  
colleagues at  his current  employer,  Stantec. This 
response shows t he importance  of  engaging  both  
individuals and  companies on LinkedIn  to share  the 
work  and  opportunities created  by the Council.  






